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1. INTRODUCTION AND SURVEY STRUCTURE

CHL Consulting Company Ltd. was commissioned by the ITOA to conduct a survey of its
members with regard to their business activities in 2017. This is the thirteenth consecutive
year in which this survey has been conducted and all 32 members of the ITOA responded

to a detailed questionnaire. A list of members is provided in Appendix 1.

The purpose of the survey is to gather information on the nature, scale and scope of the
business operations of ITOA members. The findings of the survey are intended to provide
an increased understanding of the tour operating business for the ITOA and its
membership, and to communicate to other stakeholders the value of ITOA members’

contribution to Irish tourism.

This report contains the findings of the 2017 survey. A copy of the survey questionnaire is
attached in Appendix 2.
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2. REPORT HIGHLIGHTS

The following are the main findings of the survey:

e Total gross turnover amounted to €389.5 million in 2017, a 10.3% increase on the
2016 figure of €353.1 million.

e Based on gross turnover, the average yield per tourist, excluding cruise excursions,
amounted to €843 in 2017, an increase of 8.5% on the 2016 figure of €7772.

e The value of total purchasing from lIrish suppliers in 2017 amounted to €263.8

million, an increase of 9.7% on the 2016 figure of €240.4 million.

o |ITOA members handled a total of 736,843 incoming visitors in 2017, an increase of
4.4% on the 2016 total of 705,734 incoming visitors. 91% of incoming visitors are

leisure tourists with business tourists accounting for the balance.

¢ Interms of a breakdown of leisure visitors by source market, the 4 largest markets
of North America, Germany/Austria, France and Britain, account for 77% of this market
in 2017, up from 76% in 2016. The 4 largest markets for business visitors were also
North America, Britain, France and Germany/Austria.

e Group and coach tours and FIT combined accounted for the largest share of turnover
at 81% in 2017, in line with that recorded in 2016.

e Total marketing spend in 2017 is estimated at €13.15 million, an increase of 55% on
the 2016 estimate of €8.46 million.?

e With regard to the regional distribution of business, Dublin accounted for 40% of
total turnover in 2017, an increase of 3% from 37% recorded in 2016. The balance

(60%) of ITOA members’ business was distributed throughout the regions.

e A total of 668 staff were employed in 2017, an increase of 8.3% on the total of 617
staff in 2016.

! Removed Extreme Ireland’s turnover (Q1), visitor numbers total (Q6), and visitor numbers breakdown by category (Q7),

figures to reach this figure, as per discussion with Ruth.
2 Note: significant marketing spend increases for many members were recorded in 2017.
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o Atotal of 2,502 staff-days were spent travelling overseas in 2017 to promote Ireland,

an increase of 22 man-days from 2,480 staff-days in 2016.

e The majority of tourists arriving during the May through September period in 2017
was 78%, up from the 74% share recorded for the same months in 2016. The shoulder
months of March/April and October accounted for a 17% share in 2017, marginally

down from a 19% share in 2016.
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3. ECONOMIC CONTRIBUTION TO THE IRISH TOURISM INDUSTRY

The tourists generated by ITOA members make a very valuable contribution to the Irish
economy. As shown in Table 1, this contribution is estimated at €569 million in 2016. Based
on provisional estimates for 2017, the share of total national receipts from overseas tourists
generated by ITOA members, excluding carrier receipts, was around 11%. This is
consistent with the finding that the ITOA members accounted for around 11% of

promotable tourists visiting the Island of Ireland in 2015.

Table 1. Expenditure by Overseas Tourists Generated by ITOA Members, 2017

Business Type €

Leisure tourists 437.3
Business tourists 120.4
Excursions 115
Total 569.2

The overall contribution to the national tourism industry made by the tourists handled by
ITOA members is substantially greater than the gross revenue of the tour operators. Based
on the breakdown of tourists’ expenditure in Ireland in 2016, published by Failte Ireland
(Tourism Facts 2016), it is estimated that the gross revenue for holiday visitors handled by
ITOA members represents almost 73% of their total expenditure in Ireland (excluding
carrier receipts). It is assumed that the tour operators’ gross revenue includes 100% of
the cost of bed and board and internal transport, and two-thirds of the cost of other food
and sightseeing. As shown in Table 2 below, this leaves a balance of 27.2% of their
customers’ expenditure unaccounted for in the ITOA’s gross turnover figures. This balance

is spent on other meals, sightseeing, shopping and miscellaneous items.

CHL Consulting Company Ltd. Page 4
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Table 2: Breakdown of Tourists’ Expenditure (%)

- All Incl.in ITOA % Additional to  Net Addition to
Tourists Revenue ITOA Revenue ITOA Revenue
Bed & Board 33% 100% 0% 0
Other Food 34% 67% 33% 11.22
Sightseeing 6% 67% 33% 1.98
Internal Transport 12% 100% 0% 0
Shopping 12% 0% 100% 12.00
Miscellaneous 2% 0% 100% 2.00
Total 100% 27.20

Source: Failte Ireland (Tourism Facts, 2016) and survey results

The total gross revenue earned by ITOA members from leisure tourists in 2017 amounted
to €318.4 million. If this represents 72.8% of the total expenditure in Ireland by these
tourists, then that total can be estimated at €437.3 million. To this can be added
expenditure estimates for business tourists and day excursions handled by ITOA
members. The former is based on an average per head estimate for business tourists of
€1,600.2 The estimate for day excursions is based on the revenue figures reported by ITOA
members grossed up to cover shopping, other food and miscellaneous items. Taking these
sources together, it is estimated that tourists handled by ITOA members spent €569 million

in Ireland in 2017, as shown in Table 1 above.

3 Failte Ireland
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4. 2017 SURVEY RESULTS

Q3. What was your gross turnover in 2017, including VAT?

The total gross turnover for the 32 ITOA members in 2017 amounted to €389.5 million. As the

chart below indicates, the ITOA membership comprises a wide range of firm sizes in terms of

annual turnover.

Distribution of Membership by Gross Turnover Level

Gross Turnover Level

£10m+ 18.8%

H

£5m-£5.9m 21.9%

£25m-£45m 18.8%

|

£1m-£2.49m 28.1%

up to £993,000 12.5%

0.0% 5.0% 10.0% 15.0% 20.0% 25.0% 30.0% 35.0% 40.0%

% of Members

50.0%
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Q3b. What was the value of total purchasing from Irish suppliers in 20177

The total value of purchasing from Irish suppliers for the 32 ITOA members in 2017 was €263.8

million.

Distribution of Membership by Gross Turnover Level

Level of Purchasing

£5m-£9.9m | - 9.4%
et R
up to €£999,000 _ 25.0%

0.0% 5.0% 100%  15.0% 200%  25.0% 30.0%  35.0% 40.0% 45.0% 50.0%

% of Members
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Q4. What was the percentage distribution of your turnover by business channel?

2017: 32 respondents replied to this question

2017
Travel agents 43.3%
Tour operators 20.1%
Incentive /corporate meetings 9.3%
Conference 7.0%
Customer direct (non-online bookings) 6.3%
Online (B2B bookings) 5.4%
Customer direct (online bookings) 5.3%
Other 1.6%
Cruise 1.6%
Travel agents
Tour operatars

Incentive,/corporate meetings
Customer direct (non-onling bookings)
Online (B2B hookings)

Conference

Customer direct (online bookings)
Other 16%

Cruise | 16%

CHL Consulting Company Ltd.
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05. What percentage of your turnover came from the following?
product categories in 20177

2017: 32 respondents replied to this question

2017
Group & coach tours 58.7%
FIT (independent travel packages) 22.1%
Incentive /corporate meetings 9.6%
Conference 7.0%
Other 2.6%

58.7%

Group & coach tours

FIT (independent travel 22.0%
packages)
Incentive /corporate = 96%
meetings

T.0%

Conference

2.6%
Other

@
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Q6a. How many tourists did you handle in 20177?

A total of 736,843 tourists were handled by the 32 ITOA members in 2017, an increase of 4.4% on
the 2016 figure of 705,734 tourists.

Q6b. Please estimate the average length of stay of your incoming visitors in 2017

2017: 32 respondents replied to this question

The weighted average length of stay for Groups in 2017 is estimated at 7.8 nights, with FIT/Other
business averaging 3.7 nights and Conference/Incentive 3.7 nights.

When compared with 2016, the average length of stay for Groups increased by 0.2 nights, and the
average length of stay for both FIT/Other Business and Conference/lncentive increased by 0.4
nights and 1.2 nights respectively. On this basis, the total number of bednights generated by the
membership is estimated to have been 3.03 million in 2017, an increase of over 158,700 bednights
on 2016. Group bednights accounted for 61% of the total (over 2.86 million).

166,743,
5%

m Total Bednights Conf/Inc m Total Bednights Group w Total Bednights FIT/ Other
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Q7. Please breakdown the total number of incoming visitors
handled into the following categories

2017: 32 respondents replied to this question

Number of incoming visitors
Group & coach tours

FIT (independent travel packages)
Incentive

Conference

Special one-off events

Other not stated

Total

32.0%
Group B coach tours —

37.4%

FIT (independent trave| packages)

5.8%
Incentive/corporate meetings

Conference

S
]

04%

Other not specified
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Q8. Please breakdown the total number of visitors handled by source market

Overall in 2017, 91% of incoming business is for Leisure purposes with the remaining 9% being
for Business. Overall, the four largest markets of North America, Germany/Austria, France and

Britain generated 76% of the total number of tourists in 2017. The distribution by main market area

is as follows:
2017 Leisure Business
Mainland Europe 44.9% 91.1% 8.9%
North America 42.2% 94.3% 5.7%
Britain 8.4% 75.0% 25.0%
Australia/New Zealand 2.0% 98.7% 1.3%
South and East Asia 1.4% 96.7% 3.3%
Other & Eastern Europe 0.7% 68.3% 31.7%
South America 0.1% 58.4% 41.6%
Middle East 0.2% 88.6% 11.4%
Africa 0.0% 21.7% 78.3%
Total 100.0% 91.1% 8.9%

Estimated Distribution of Tourists by Selected Source Market, 2017 vs. 2016

310,659

North America 279,702

85,037
86,466
104,171

France

Germany/Austria 107,342

61,758

Britain 59,147

27,129
italy 21,912

30,903
Spain/Portugal
37,567
candinavia 2478

) . 14,960
Australia/New Zealand 14,073

11,066
Switzerland 13,443

W 9363
Benelux 10,277

B 10,467
South and East Asia 2,894

m2017 W2016

1 1,022

South America | ggg3

. 1,636
Middle East 1,204

263
Africa | 581
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Q9. What was the distribution of your purchasing on the Island of Ireland
in 2017 by main product category?

2017: 32 respondents answered this question

Source Market 2017
Accommodation 60.2%
Transport/Guides 19.8%
Entertainment/Attractions/Dining 13.5%
Conference facilities/services 2.7%
Sports/Leisure Activities 1.7%
Other 2.0%
Total 100.0%
1.7% _ 2.7% 2.0%

Accommaodation Transport/Guides Entertainment/Atts/Dining

W Sports/Leisure activities W Conference facilities/services Other
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010. What was the regional distribution of your business in 2017 by value?

2017: 32 respondents replied to this question

Dublin South West | Shannon NI South North | Midlands-
West East West East
2017 | 40.3% 20.9% 12.2% 8.4% 8.3% 4.8% 2.7% 2.3%
50.0% -
45.0% - 303%
40.0% -
35.0% -
30.0% -
25.0% - 205%
20.0% -
12.2%
15.0% -
8.A4% 8.3%
10.0% -
4.8%
' L.1% 23%
Bl
0.0% | | | . . | /
Dublin South West Weg Shannon M. Ireland South Eag Morth West Midlanids Ezst
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0Q11. What was the distribution of your purchasing on the Island of Ireland in 2017

within the following product categories?

a) Purchasing of Accommodation

2017: 32 respondents replied to this question

Self catering

Accommodation 2017
4-star hotels 49.5%
3-star hotels 23.4%
5-star hotels 20.1%
Farmhouses & B&Bs 1.9%
Other not specified 1.7%
Guesthouses 2.2%
Home stay 0.7%
Hostels/Uni’s 0.4%
0.1%

Farmhouses & B&Bs, 1.9%

Hostels/universities,

esthouses, 2.2%

Home stay, 0.7%

elf
catering,
0.1%

0.4%

Other not specified, 1.7%

CHL Consulting Company Ltd.
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0Q11. What was the distribution of your purchasing on the Island of Ireland
in 2017 within the following product categories?

b) Purchasing of Transport

2017: 30 respondents replied to this question

Coaching | Car Hire Chauffeur Guides Other
2017 63.4% 12.3% 12.3% 11.1% 1.0%
Other, 1.0%

[ -
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0Q11. What was the distribution of your purchasing on the Island of Ireland
in 2017 within the following product categories?

¢) Purchasing of Entertainment / Attractions

2017: 26 respondents replied to this question

Visitor Banquets/ Evening Themed / Other
attractions restaurants | entertainment | created events

Themed / created Other, 1.7%
events, 6.7%

CHL Consulting Company Ltd. Page 17
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012. What was the seasonal distribution of your business in 2017 by value?

2017: 32 respondents replied to this question

18.0% -

16.0%

14.0% A

12.0%

10.0% A

40%

2017
January 0.9%
February 1.3%
March 3.9%
April 6.4%
May 14.6%
June 16.8%
July 15.4%
August 15.1%
September 16.1%
October 7.0%
November 1.6%
December 0.8%

0.8%

0.0% T T
January  February March

April

May June

July

August  September October MNovember December
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Q13. How many staff did you employ in 2017?

2017: 31 respondents replied to this question

A total of 668 staff were employed in 2017. The distribution of staff by employment category is as

follows:

Full-time
Seasonal
Part-time
Temporary

hﬂﬂ%

13.0%
Seasonal
& -
Part-time

0.4%

Temporary

No. of Full Time Staff

540 A

320

490

440 -

3580

340 A

29& T T T T T T T 1
2010 2011 2012 2013 2014 2015 2016 2017
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0Q14. What, if any, skill and/or educational deficits did you experience when recruiting
staff in 20177

Between 1 to 9 respondents answered Yes to any of these questions.

Notable deficits in the recruitment of staff in 2017 continue to include poor knowledge of the Irish

tourism product and a poor understanding of the tour operating sector.

These were followed by weaknesses with foreign languages (notably German), poor knowledge of

the geography of Ireland and poor verbal communication skills.

CHL Consulting Company Ltd. Page 20
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Q15. What was the distribution of your marketing expenditure in 2017?

2017: 32 respondents replied to this question

The total marketing spend of all ITOA members in 2017 is estimated at€13.15 million, an increase

of 55.3% on the 2016 figure of €8.46 million.

2017
North America 74.2%
Mainland Europe 14.4%
Non-Market Specific 5.5%
Britain 2.0%
Australia / New Zealand 3.0%
South America 0.6%
South & East Asia 0.1%
Middle East 0.1%

north America | (T 7 2*

Mainland Europe - 14.4%
Non-market specific _ - 5.5%
Britain _' 2.0%
Australia/Mew Zealand _- 3.0%
South America _' 0.6%
South & East Asia _IHJ%

Middle East IHJ%

_/.f
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0Q16. What was the distribution of your sales & marketing expenditure
in 2017 by activity type?

2017: 32 respondents replied to this question

Advertising

Overseas staff
Overseas travel

Sales calls & inspections
Trade fairs

Brochures

Fam. visits

Website development
Direct marketing

Other not specified

dverisng — 2%

Overseas staff

Overseasrave| | —— ) 1
Sales calls & inspections — &7%
Tradefais | I ©3%

Brochures F‘l-ﬂ%

Fam. Visits — 1.0%
Wehste development =5.5%
Direct marketing # 8.9%

Other - not specified | 04%

. .
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Q17. How much time in man-days did staff based in Ireland spend travelling overseas
in 201767

2017: 29 respondents replied to this question

Marketing staff employed by respondents spent a combined total of 2,502 staff-days travelling
overseas in 2017. This was an increase of 22 staff-days on the total of 2,480 staff-days reported

in 2016.

018. On average, what % increase have you experienced in hotel pricing for 20177

2017: 28 respondents replied to this question

Dublin Rest of the Country

2017 2017
0% - 5% 0.0% 0% - 5% 3.6%
5% - 10% 34.5% 5% - 10% 53.6%
11% - 15% 20.7% 11% - 15% 35.7%
16% - 20% 27.6% 16% - 20% 3.6%
21% - 25% 13.8% 21% - 25% 0.0%
26% - 30% 3.4% 26% - 30% 3.6%
31% + 0.0% 31% + 0.0%
§0.0% -
50.0% -

== Dublin =fl=Rest of Country
40.0% -
30.0% -
200% -
10.0% -
0.0% |

0% - 5% 6% - 10% 11%-15% 16% - 20% 21% - 25% 26% - 30% 30% +
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021. What are your expectations for 20187?

2017: 30 respondents replied to this question

Members responded that they anticipate an increase of 6.4% in pax numbers for 2018, from
736,843 in 2017 to an estimated 784,075 pax for 2018.

They also anticipate a growth in turnover of 10.2%, from €389.5 million in 2017 to an estimated

€429.4 million for 2018.
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019: Please identify the major issues that influenced
vour business performance in 2017: (in order of priority):
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5. APPENDICES

Appendix 1:

List of Members in 2017
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Al. LIST OF MEMBERS IN 2017

W oo = Oy Mo L R

Organisation

A Touch of Ireland
Abbey Tours
Adams & Butler
Advantage DMC
Alainn Tours
Aspects of Ireland
Brendan Vacations
Celtic Horizons
CIE Tours

Cogs & Marvel
Custom Ireland
Eirebus

Event Partners
Excursions Ireland
Extreme Ireland
Hello Ireland

|E Partners

Into Ireland

Irish Rugby

Irish Welcome
Jac Travel

Joe OReilly
Limerick Travel
Moloney&Kelly
Odyssey

Cwation

Fremier Travel

Shamrocker Adventures

Specialized Travel
Travel Choice
Wagabond
Wallace Travel

CHL Consulting Company Ltd.
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Appendix 2:

Survey Questionnaire
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A2.

SURVEY QUESTIONNAIRE

CHL.‘

ITOA

INCOMING TOUIR OPERAT
ASSOCIATION

INCOMING TOUR OPERATORS ASSOCIATION - IRELAND
Survey of Membership Business, 2017

Please return the completed survey form by e-mail to smcmahon@chl.ie

<,

o
IRELAND

This confidential survey & being conducted by GHL Consulting Co. Ltd. on beha¥ of the Irish Tour Operators Associaton (ITOA). The pumose of the survey is to gather core information on
the business cperations of TOA members in 2018, and on key Esues that are sffecting performance. The findings of the survey will snable the [TOA io represent and promote the interests

of fs members more efectivsly and to Influsnos exiermal bodies including Tourism Ireiand. Faite Irsland, ITIC and the IHF. Your nput is vital. The survey = strictly confidentisl. GHL wil not
release completsd o any ofner persan or org: . The finding will b2 30gregated 1 cur analysis and our report wil not identfy any indnidusl or
company.

Please complete this Excel survey and Save As an Excel file with the name of your Organisation, and return directly to CHL Consulting by em

call Michael Counahan or Siobhin McMahon at CHL (tel: 01 284 4760 / smcmahon@chl ie) if you have any queries.

NOTE: ALL DATA PROVIDED SHOULD REFER TO THE YEAR 2017

1) Company Name:

2) Questionnaire completed by:

3a) Whatwas your gross tumaover in 2017, including VAT?

by January 20. 2017 Please

3b) What was the value of your total purchasing from Irish suppliers in 20172 Note: include all suppl both N and Republic €
4) What % of your tumover came from the following business channel?

Channel % share of turnover Channel % share of turnover

Tour Operators IncentivelComporate Meetings

Travel Agents 77 N Conference T TTTmTmTTTT
Internet (828 onfine bookings) B Cruise R
Customer Direct (enline bookings) | Other (piease speciy) Sy
Customer Direct e —— TTTTTNwE TTTTT
(non-intemet boakings) R Total ___ o ____
5) What % of your turnaver came from the following product categories in 20177

Category % share of turnover Categary % share of turnover

Group & Coach tours finci student, Conference

language, & special intereat) (inci. event management)

Fr T Special One-Off Events oo
Incentive/Corporate Meetings B Other (pieass specify) T
Cruise Excursions ) Total T oo

6) How many incoming visitors did you handle in 20177

Direct (all packages including accommodation)

nouding
Total

T e

a) Please estimate the average length of stay of your incoming visitors in 2017 Conferencefincentive days
Growp days
FIT/Other days

enable us o
s, this coul

" wil

dividing by the number of Groups; in the case of Fi

be done, for &
thic may be down 1 yo

enerated whish, in fum, wil facilitste
ration o by ail groups, and
pical length of an FIT programme

mate the b

imber of bednight:
mpie, by adding
best estimate based on the ty

e d

7) Please breakdown the total number of incoming visitors handled into the following categories

Category No.
Group & Coach tours (incl. student,
language, & special intereat)

AT

IncentiveiCorporate Meetings

Cruise Excursions.

Conference
(incl. event management)
Special One-Off Events
Other (please specify)
Total

No.

8) Please breakdown the fotal number of incoming visitors handled by source market?

Source Market Leisure No. Business Tourists Source Market Leisure No Business Tourists

Britsin Other Europe

Mainland Europe sTmTmsmsmm === - Andorms
- Germany/ustria CAmen mm——————————— ———————————
- France " | ] - Azerbaijan - |
- Benelux EET5 77T  Goomia RIS e e [ ——
ey  TTETmEmEmm - 444 Seyews I N
-Switzedand 0202022 _oT===== - 4 | ooty == —————— l————————— .
-SpsinFerugal - SanMarins 1 N
- Seandinavia SRS I  Linchensigin === ————————— ———————————
-Greece SRR T D I ———————————— ———————————

Easten Europe - TTmTmmTmmT T oo o] e ——————— =
- Atbania  Monace === ————— S — |
- Bslanz ETTT T - Monenegr [EEEEEEEEEEEEEEEES ————————————

- Bosnia & Herzegovnia I

- Vatican Gty
North America

- Buigana
- Groatia EEo 000

- Gzech Republic FEErm T ————————————
-Esonia T TTTTTT = o e e e
-Hungary T TTTTT = ————————————
- Kosovo EEmss T e ————————————
- Latvia EEmssT T e —————————————
-Linuania EEST T i Australia/New Zesland b
- Macedonia EEET T e South Amsa ————————————
- Moldova T Other Afica ———————————
- Romania ETTT 0T e \retand ————————————
-Peland - Total fmmmm ]
- Ruszia |

- Serbia | ———— =

- Stovakia | ———— =

CHL Consulting Company Ltd.
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5) Whatwas the distribution of your purchasing in Ireland, North and South, in 2017 by main product category?

Product Category % Total Purchasing

Accommodation
TranspartiGuides

Entenainment/Atiractions/ Dining

10) What was the

jonal breakdown of your business in 2017 by value?

Product Category
SportsiLeisure Activities (golf, equestrian
etc )

Conference faciities/sarnvices

Other (please spacify)
Total

9% Total Purchasing

0.0%

Region % share of turnover Region % share of turnover
Dusiin Shannen
Midland: I —— West S
South-| e — North-West e
South-! e — N.ireland e —

TTTT T T T Tolal______ossg______
11) What was the distribution of your purchasing in Ireland, North and South, in 2047 within the following product categories?
A) Accommodation % B) Transpart % C) Entertainment/Attractions %
3-star hotels Car hire Visitor attractions
4-star hotels. " Coaching N Banquetsirestaurants. "
5-star hotels " Chauffeur N Evening entertainment "
Guesthouses " Guides I Themed/created events "
Farmhouses & B&Bs " Other I Other "
SeFcaterng R Total T oo Tow . 00m
Hostels/Universities e —
Hemestay T T7
Other .

Total  00m

12) What was the seasonal distribution of your business in 2017 by value?
Month % share of turnover Menth % share of turnover
January Juby
February " August I —
March | September T
April " October —
May " November I —
June e — December e —

cTTE T T T Total - ___Q‘O_i‘;_ ]
13) How many staff did you employ in 20177
Category No. Category No.
FulHime Seasonal
Part-time I — Temparary T

I Teta T o7
14) What, if any, skill andlor educational defisits did you experience when recruiting staff in 20177

(el insert *'in the sppropriste baxes)
Yes No

3) Poorwriing skils
b) Poor verbal communication skils .

Poor basic maths

d) Foreign language skills """

-French

- German | mmmm—me— e —————
- Spanizh o e e e
- lialian 1 e
- Other " -

&) Knowledge of tour operating

) Knowledge of the Irish tourism
product

g} Knowiedge of reland -
h} Other —_————

15) What was the of your sales & i in 20177
Market % Market "

Britain Middle East

Mainiand Eurspe R South & East Asis -

North Amenca R

South America

15a) What was your Total Sales & Marketing Spend

e salaries 7 bazed in Ireland in the o

16) What was the

of your sales &

in 2017 by activity type?

Australia/New Zealand
Nen-market specic

Total

should be

0.0%

Activity type % Activity type %
Overseas staff

(incl. o'zeas representation) Website development

Brochures 7 Overseas travel -
Trade fairs " Sales calls & inspections I —
Advetiging o777 Famovsts T TTTTT

ot marketing

17) How much time in man days did staff based in Ireland spend trav

ing overseas in 20172

18) On average, what % increase have you experienced in hotel pricing for 20172

(pis insert X in the appropriate boxes)

Other (please speciy)
Total

0.0%

Dublin Rest of the Country

0% - 5% 0% - 5%

6% - 10% B % - 10% —————————————
1% - 18% T - —————————————
18% - 20% R 18% - 20% —————————————
21% - 25% [ 219 - 25% —————————————
26% - 30% T 8% - 20% —————————————
30% + 7 30% + T

days

 (non-markst specific ncludes, for exsmpis, HG & marketing staff
global markefing, general intemst based markefing ef.)
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18) Please identify, in order of importance the 3 most important issues that influenced your business performance in 2017

Positive Negative

20) Please identify, in order of importance, the top 3 opportunities and threats to your business in the coming 13 years

Opportunities Threats

21) What are your expectations for 20187

a) Increase/decrease in PAX - insert % Estimated 2018 PAX
[+ below based on % thange
b) Increaseldecrease in Tumnover - Estimated 2018

insert % (+-) below

]

Turnover based on %

THANK YOU FOR YOUR TIME AND COOPERATION
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